2025 Australian Effie Awards Winners

Category
A07. Telecommunications,

Entry
How Telstra Won EOFY by Creating a Branded Sale, Not Just Being a Brand on

Client

2025 award

2024

Utilities and Other Services Sale Telstra +61
A01. Retail and Etail PrQV|ng Th?t Qomg Ext.ra Needn't Cost Extra, How ALDI Pushed the Boat out to ALDI Australia BMF
Bring Aussies in at Christmas
A01. Retail and Etail An ICONIC Comeback: Redefining the Value of Brand in a Sea of Bland The Iconic Dentsu Creative
A02. Food and Beverage Brands |How Australian Lamb Got the Nation out of the Comments and Into the Cutlets Meat & Livestock Australia 221%35 ANZ, partof Accenture
A02. Food and Beverage Brands |A Comeback Full of Heart: How Steggles Reclaimed Growth Against the Odds Baiada Poultry M+C Saatchi Group Bronze
A02. Food and Beverage Brands |How NESCAFE Café Creations Brewed a Stirring Coffee Comeback Nescafé Saatchi & Saatchi Australia Bronze
A02. Food and Beverage Brands A Very Tasty Year: How Little Moments Delivered Even Bigger Bikkies for Arnott’s in The Arnott's Group Saatchi & Saatchi Australia and _

Spark Foundry

A03. Restaurants and Food
Delivery

How McDonald’s Australia Restored Its Value Perceptions

McDonald's Australia

DDB Group Australia

Bronze

A04. Other Consumer Goods

How We Delivered Kia’s Most Successful Pre-Launch Campaign of All Time, with
No Car to Show

Kia Australia

Innocean Australia

Bronze

A04. Other Consumer Goods

The Ultimate Comeback: How a Seasoned Champion Reclaimed the Crown

Toyota Motor Corporation
Australia

Saatchi & Saatchi Australia

Bronze

A06. Financial Services and
Insurance

The Art of Outperforming the Competition: How a Big Blue Monster Led to a
Business Boom

Australian Retirement Trust

M+C Saatchi Group

A06. Financial Services and
Insurance

NAB Wrangles Wild Growth

NAB

TBWA\Australia & Mindshare

Bronze

A06. Financial Services and
Insurance

Super Helpful: How Aware Super Turned Advice Into Advantage

Aware Super

Thinkerbell

Bronze

A07. Telecommunications,
Utilities and Other Services

How Telstra Beat the Unbeatable Year by Creating a Brand-led Christmas
Ecosystem Not Just Another Christmas Campaign

Telstra

Bear Meets Eagle On Fire

A09. Government

A Masterclass in Government Sex Talks

Australian Government
Department of Health,
Disability and Ageing

Ogilvy Australia

A09. Government

How ADF Careers Drove Effectiveness and Efficiency for Defence Force Recruiting

Defence Force Recruiting

VML Australia

A10. Not-For-Profit Organisations

Lifeblood Blood Supply: How a Media First Elevated Blood Donation Into a National
News Story, Saving Up to 28,848 Lives

Australian Red Cross
Lifeblood

Clemenger BBDO

B02. Challenger Brands

Proving That Going Extra Needn't Cost Extra, How ALDI Pushed the Boat out to
Bring Aussies in at Christmas

ALDI Australia

BMF

B02. Challenger Brands

How We Delivered Kia’s Most Successful Pre-Launch Campaign of All Time, with
No Car to Show

Kia Australia

Innocean Australia




B02. Challenger Brands

Built to Challenge Everything: ART Unleashes a Big, Blue Super Monster

Australian Retirement Trust

M+C Saatchi Group

Bronze

B03. Small Budget Umm...ergency SA Health Simple Bronze
B04. Positive Change Ending the Silence to End Child Sexual Abuse, One Talk ata Time Attorney-General’s BMF

Department
B04. Positive Change Lifeblood Blood Supply: How a Media First Elevated Blood Donation Into a National |Australian Red Cross Clemenger BBDO

News Story, Saving Up to 28,848 Lives

Lifeblood

B04. Positive Change

A Masterclass in Government Sex Talks

Australian Government
Department of Health,
Disability and Ageing

Ogilvy Australia

B05. Social Media First

How Australian Lamb Got the Nation out of the Comments and Into the Cutlets

Meat & Livestock Australia

Droga5 Australia, part of
Accenture Song

B06. Business-to-Business
Marketing

Berger: The Painters Secret

Dulux

DDB Group Australia

B07. Youth Marketing

Every Vape is a Hit to Your Health

Cancer Institute NSW

Bastion

B07. Youth Marketing

How a Macca’s Sauce Became the Must-Have Drip

McDonald's Australia

DDB Group Australia

B07. Youth Marketing

KitKat Break Chair

Nestlé

VML Australia

B08. Most Original Thinking

Australian Lamb, the Ultimate Social Device ’IRL’

Meat & Livestock Australia

Droga5 Australia, part of
Accenture Song

B09a. Insight and Strategic
Thinking - campaigns under $2
million

Don't Let Cancer In

Cancer Council Victoria

Bastion & Spark Foundry

B09a. Insight and Strategic
Thinking - Campaigns Under $2
million

Australian Lamb, the Ultimate Social Device ’IRL’

Meat & Livestock Australia

Droga5 Australia, part of
Accenture Song

B09b. Insight and Strategic
Thinking - campaigns over $2
million

A Help Company: How NRMA Insurance Made Help Its Whole Business

IAG

Droga5 Australia, part of
Accenture Song

BO09b. Insight and Strategic
Thinking - campaigns over $2
million

How Australian Lamb Got the Nation out of the Comments and Into the Cutlets

Meat & Livestock Australia

Droga5 Australia, part of
Accenture Song

B09b. Insight and Strategic
Thinking - Campaigns Over $2
million

Super That Feels Alive: ART's Monster Move That Made BIG Impact

Australian Retirement Trust

M+C Saatchi Group

Bronze

Bronze

Bronze

Bronze

Bronze

Bronze

Bronze

Bronze

B09b. Insight and Strategic
Thinking - Campaigns Over $2
million

The Ultimate Comeback: How a Seasoned Champion Reclaimed the Crown

Toyota Motor Corporation
Australia

Saatchi & Saatchi Australia




B10. Innovative Media or Channel
Solutions (Inc Media
Partnerships)

Lifeblood Blood Supply: How a Media First Elevated Blood Donation Into a National
News Story, Saving Up to 28,848 Lives

Australian Red Cross
Lifeblood

Clemenger BBDO

B10. Innovative Media or Channel

Bronze

Bronze

Bronze

Solutions (Inc Media KitKat Break Chair Nestlé VML Australia
Partnerships)

B12.CX ;2zp:|ng Into a Sense of Place: How Postcode Play Reignited XXXX at the Point of Lion AFFINITY & VML Australia
B15. Return on Investment ngg Telstra Won EOFY by Creating a Branded Sale, Not Just Being a Brand on Telstra +61

B15. Return on Investment Grimace’s Very Important Purple Tour McDonald's Australia Akcelo

B15. Return on Investment Lifeblood Blood Supply: How a Media First Elevated Blood Donation Into a National |Australian Red Cross Clemenger BBDO

News Story, Saving Up to 28,848 Lives

Lifeblood

B15. Return on Investment

The Ultimate Comeback: How a Seasoned Champion Reclaimed the Crown

Toyota Motor Corporation
Australia

Saatchi & Saatchi Australia

Bronze

B15. Return on Investment NAB Wrangles a Wild ROI NAB TBWA\Australia & Mindshare Bronze
B16. Short-Term Effects 'IF"?)Eprnng Into a Sense of Place: How Postcode Play Reignited XXXX at the Point of Lion AFFINITY & VML Australia
B16. Short-Term Effects How Telstra Beat the Unbeatable Year by Creating a Brand-led Christmas Telstra Bear Meets Eagle On Fire

Ecosystem Not Just Another Christmas Campaign

B16. Short-Term Effects

Proving That Going Extra Needn't Cost Extra, How ALDI Pushed the Boat out to
Bring Aussies in at Christmas

ALDI Australia

BMF

B16. Short-Term Effects

Australian Lamb, the Ultimate Social Device 'IRL’

Meat & Livestock Australia

Droga5 Australia, part of
Accenture Song

Bronze

B16. Short-Term Effects

Impact at Record Speed: How Superloop Dodged the 10C to Win Customers at the
Olympics

Superloop

Leo Australia & Zenith

Bronze

B17. Long-Term Effects

The Long Game of Good Different: The Value of Brand Resilience in a Changing
World

ALDI Australia

BMF

B17. Long-Term Effects

From Recovery to Resilience: How Suncorp Rewrote Insurance Rules - and
Revitalised Its Business

Suncorp

Leo Australia

B17. Long-Term Effects

How NESCAFE Café Creations Brewed a Stirring Coffee Comeback

Nescafé

Saatchi & Saatchi Australia

B17. Long-Term Effects

The Biscuits That Refused to Crumble: How Compound Creativity Faced Down
Compound Challenges for Arnott’'s

The Arnott's Group

Saatchi & Saatchi Australia and
Spark Foundry

B18. Brand Value

The Long Game of Good Different: The Value of Brand Resilience in a Changing
World

ALDI Australia

BMF

B19. Performance Marketing

Great Northern's Great Migration

Asahi Beverages

1House, part of Asahi Beverages

Bronze

Best State Campaign

Umm...ergency

SA Health

Simple

Colin Wilson-Brown Award

The Ultimate Comeback: How a Seasoned Champion Reclaimed the Crown

Toyota Motor Corporation
Australia

Saatchi & Saatchi Australia




Effective Agency of the Year

BMF

BMF

Effective Advertiser Award

ALDI Australia

Aldi Australia

The Grand Effie

AWARDING IDEAS THAT WORK®

From Recovery to Resilience: How Suncorp Rewrote Insurance Rules - and
Revitalised Its Business

Suncorp

Leo Australia

The Grand Effie



